“WHAT’S YOUR STORY?”
“What’s your story?” is a listening technique I developed on the basis of tools used in marketing  (Fog, Budtz, & Yakaboylu, 2005) and on theoretical research on leadership (Shamir & Eilam, 2005).   In this technique the listener helps managers, leaders, and individuals to articulate a new and preferred story.  The story is built on the principle of a fairy-tale.   Specifically in this workshop, following a theoretical introduction, you will be asked to (a) provide a title (and a goal) to your own legend; (b) identify all the enemies that prevent the hero (hopefully you) in the legend from reaching his or her goals; (c) portray the enemies in vivid manner (e.g. like cartoon characters); (d) describe the traits that the hero/heroine posses to overcome each enemy; (e) identify the strength of the hero/heroine; (f) identify the supportive characters in the plot; and (g) identify the beneficiaries, should the legend become true. This exercise helps to replace ineffective plans with creative imagery of how to develop one’s path. Last, the story is checked with peers for authenticity and reliability and the story is updated so as to clean it from inner deceptions and generate authentic growth plans.  Following the workshop, you should be able to use this tool with your clients or any person you wish to help to get out from what appears to be an insoluble problem.
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